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Actionable LinkedIn Engagement Checklist

Print off this checklist and tick off each step as you go through the
‘Engagement Essentials: Easy LinkedIn Tips for Small Business Success
guide on our Talk About Digital Podcast website.
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Create and Share Content That Sparks Conversations

[0 Ask simple, insightful questions that relate to your audience’s
challenges. Example: "What's the biggest hurdle you’ve faced in
[your industry]?"

e [1 Share practical tips or industry trends that your target audience
can use. Example: "3 Simple Ways to Improve Your Social Media
Presence."

e [1 Showcase customer success stories to highlight your expertise.
Example: "Helped a client reduce overdue invoices by 50%—how
have you tackled this?"

e [1 Use polls to encourage quick interactions. Example: "What’s your

biggest challenge in [specific task]? A) Time B) Budget C)

Expertise."

Utilise LinkedIn Articles (Pulse) to Dive Deeper

e [ Write solution-focused articles that address specific problems

your audience faces. Example: "How to Save Time with Simple

Accounting Tools."
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e [ Invite feedback and conversation at the end of each article.
Example: "What strategies have worked for your business?"

e [ Share your articles in targeted LinkedIn Groups to drive
engagement. Example: "Here’s an article I wrote on streamlining

invoicing—what tools have worked for you?"

Engage Actively in LinkedIn Groups

e [1 Join LinkedIn Groups where your target customers are active.
Example: "Small Business Marketing Strategies" or

"Entrepreneurship UK."

e [ Contribute to discussions with value-adding comments. Example:
"Automating [task] with [tool] saves time and reduces errors—has
anyone else tried this?"

e [] Start your own engaging discussions. Example: "What's the

biggest marketing challenge small businesses face in 2024?"

Comment and Interact to Build Strong Relationships

e [ Leave thoughtful comments on relevant posts. Example: "I've
found [strategy] helpful for small businesses—have you tried this?"

e [ Turn comments into conversations by asking follow-up questions.
Example: "Glad you found it useful! How are you managing [related

issue]?"
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[0 Turn consistent engagement into personal connections by

sending a personalised message. Example: "Thanks for your

insights on my post. Let’s connect and keep in touch!"

Convert Engagement into Actionable Leads

[0 Send follow-up messages after meaningful interactions.
Example: "I appreciated your comment on my post—how do you
handle [challenge] in your business?"

[J Invite engaged prospects to connect with a personalised
message. Example: "I enjoyed our chat in the group—let’s connect
and stay in touch!"

[1 Use LinkedIn messaging to nurture relationships by sharing

helpful resources or advice. Example: "I came across this article

and thought it might be useful for your business."

Consistent Engagement Equals Small Business Growth

[0 Commit to consistent, meaningful engagement with your target

audience

[] Focus on building relationships, not just sales
[0 Track your progress and refine your approach as you grow your

LinkedIn presence

By using this checklist and following the related guide on the TAD website
you will understand how to engage and communicate on LinkedIn to help
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you to start meaningful conversations with those people that you would
love to become new customers.

If you found this checklist and guide helpful, subscribe to the Talk About
Digital Podcast (available on our website and all major podcasting

platforms) and give it a listen as we share even more actionable value in
the form of the ‘TAD Takeaway'.
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